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Purpose of the LaGrange 2020 Task Force

Village of LaGrange Mission Statement: Preserve and Enhance the Quality of Life that We
Enjoy in LaGrange.

In 2014, the Village of LaGrange will celebrate its 135% anniversary of incorporation. As one
way of marking this milestone, the Village President and Board of Trustees created a fixed-
term advisory panel of residents (“Task Force”) to advise the Village on the delivery of its
core services in order to maintain and enhance the quality of life currently enjoyed by its
residents. In doing so, this process would ensure that the Village’s mission statement was
effective and reflective of the resident’s needs in supporting the Village’s growth into the
near future. To that end, this 2020 Task Force created a Strategic Plan (“Plan”) identifying
key focal areas for the Village and within those, the main priorities with recommendations
to help guide the Village over the next several years.

This Plan will assist the Village and its’ governing body in creating a roadmap to best serve
its residents well into the future while maintaining both its fiscal and fiduciary
responsibilities. The Task Force recommends that this Plan be reviewed annually in
conjunction with the approval of the Village budget. This Plan identifies the consensus
based priorities of the Task Force, the key goals for the Village and the rationale behind the
recommended activities.

This Plan is also designed to create alignment between the Village government, staff and its
residents. Future Village legislation should reflect the priorities of this Plan as they
represent the collective voice of its residents. It is designed to retain and attract new
residents and preserve the quality of life desired by these residents taking into
consideration current market place demands. It provides clear strategies with actionable
items that can create accountability and be measured. It also provides the Village with a
refreshed look at the current demographics, environment and needs of its residents and
allows for their voice to design the services and attributes needed to best support the
Village’s mission statement.

Approach

This Task Force was formed from a representative group of residents from the Village on a
volunteer basis. The team was selected from a pool of interested candidates by the Village
administration. In total, 46 individuals were chosen representing different and diverse
experience, professions, Village tenure and opinions.

Over a nine month period beginning last September, this Task Force met monthly to get a
better understanding of various topics impacting the Village. These subjects included
economic development, finances, infrastructure, public safety resources and community
support organizations. The goal of these initial meetings was to give the Task Force
members an overview of the areas that most impact the Village today and the areas which



should have direct bearings on the Village in the future. These meetings also gave the Task
Force an opportunity to have candid looks at the Village functions through the heads of the
respective departments.

The Task Force then collectively decided on the areas that would become the main focal
areas of the Strategic Plan, its Pillars. Each Pillar would represent a core function, critical in
addressing the longer term needs of the Village and its residents. The Task Force was then
divided into five working groups with a goal of focusing each group’s efforts on their specific
working Pillar.

The Pillars of this Plan represent the core functions needed to best support and deliver on
the Village’s mission statement. When consolidated, they represent the Village’s 2020
vision. The five Pillars of the Strategic Plan are:

e Economic Development
e Community Vitality

e Core Services

e Infrastructure

e Village Finances

Within each Pillar, there is a vision statement or goal. The working groups considered the
current state of their Pillar and performed a [SWOT] strengths, weaknesses, opportunities &
threats analysis in order to better understand how to best position any recommendations.
From that step, the key priorities were identified, either by critical need, ease of
implementation, cost/benefit analysis etc. and were viewed through a lens thought to be
both practical and reasonable. The teams were able to identify any gaps between current
position and what was considered “best in class” along with determining the pro and cons
of implementing any action steps. With each priority that was identified, action items were
established so that an execution plan would be clear. Each working group then did a cross
functional review to ensure that the Pillars were all aligned and took into consideration
each action item and respective implication on the other Pillars’ goals.

Demographic reviews were also analyzed, however, the past three censuses do not show a
material shift in either population or demographic makeup in the Village. The biggest shift
over the past thirty years has been a steady increase in home prices, which is a general
trend not unique to the Village. [Although there has not been a material demographic shift
in the Village over the past 30 years, the Appendix — Census provides some longer term
projections of Race, Sex & Age Group that may have an impact on Village needs and
services]. However, there is a tremendous amount of change occurring within our
environment which could have significant ramifications on our Plan. These changes include
technological innovation, healthcare reform, potential tax code revision, pension reform
and others that will need to be monitored closely.



The Task Force recognizes that we are in a dynamic environment and as such, the current
assumptions of this Plan should be challenged periodically using good civic and business
judgment. New opportunities may present themselves that were not considered as part of
this Plan and that would necessitate leadership to revisit the Plan. In any event, each
resident within the Village should be held to a level of responsibility by doing their part to
support the strategic plans of the Village.

This overall Plan contains many recommendations designed to meet the needs and
changing environment as seen by its residents. This document is designed to serve the
government of the Village along with its residents by capturing both the small and large
areas of opportunity. While this report does not quantify any specific return on investment
calculations, each recommendation can provide some level benefit to the Village and
residents.

Executive Summary

The Village of LaGrange 2020 Task Force set out to build a strategic plan to support the
Village’s mission statement of “preserving and enhancing the quality of life that we enjoy in
LaGrange”. LaGrange was recently recognized by Chicago Magazine as a “best place to live”
in the city and suburbs of Chicago. This is reflected by its residents who take great pride in
their Village and community. At the same time however, we also realize that change is a
constant in today’s age and if we neglect to stay aware and proactive, we run the risk of
allowing our quality of life to erode over time.

As such, the Task Force recommends this Plan to the Village President and Board of
Trustees. It is based on the current needs of the Village and its residents when compared to
the status quo. Additionally, it takes a longer term view in terms of meeting the ever
changing needs in our community to ensure that we remain relevant and true to the
Village’s mission. This review is designed to stretch the thinking of the current government
and offers creative yet practical recommendations to issues that impact the short and long
term prosperity of the Village and its residents.

This Plan is organized around five Strategic Pillars, each with a vision and specific
recommendations. The five Pillars and vision statements are as follows:

1). Economic Development. Vision Statement: Strengthen LaGrange economic vitality by
attracting diverse and successful businesses that generate tax revenue.

Il). Community Vitality. Vision Statement: To re-kindle a sense of community through
greater communications and coordination among residents, businesses, government and
not-for-profit partners allowing LaGrange to grow and prosper.

lll). Core Services. Vision Statement: Effectively preserve the peace and safety of
LaGrange’s residents and community by upholding both fully staffed fire and police



departments while maintaining appropriate and efficient levels of necessary services and
resources.

IV). Infrastructure. Vision Statement: Efficiently maintain, operate and improve Village
infrastructure to support LaGrange’s Quality of Life, Functionality and Economic Vitality.

V). Finance. Vision Statement: Support the Village of LaGrange in the development of a
comprehensive financing strategy that reviews the opportunities for increased revenues,
challenges the existing cost base and encourages a proactive approach to funding future
infrastructure needs.

Each Pillar outlines its main priorities which are supported by recommendations and action
plans to accomplish these goals. There are some constant themes and overlap across the
Pillars but they work in unison to provide an overall objective. Some priorities and
recommendations may be easier to accomplish and are short term in nature. Others focus
on the longer term sustainability of the Village. These recommendations are not mutually
exclusive and are intended to provoke thinking and action among the Village government
and staff.

This Plan is reflective of its residents, their needs and desire to continue to make the Village
of LaGrange a great place to live. It was prepared in a thoughtful and constructive manner
as stewards and residents of the Village. We thank the Village government and staff for
their support and for the opportunity to help craft the future vision of the Village.

Respectfully submitted on behalf of the LaGrange 2020 Task Force,

Michael Kotynek
Chair, LaGrange 2020 Task Force



Strategic Pillars

I). Economic Development

Vision Statement: Strengthen LaGrange economic vitality by attracting diverse and
successful businesses that generate tax revenue.

Executive Summary

Retention and vitality of the business district has remained relatively strong given the
economic downturn in 2008. There are some open storefronts and underutilized spaces
(such as the Chase office building) within main business districts that need to be filled, but
prospects for big expansion and/or square footage business opportunities are limited with
the exception of the property at Ogden and LaGrange Road (YMCA Property) and the East
Avenue industrial area. While LaGrange maintains a healthy local economy, several
neighboring suburbs are pursuing their own economic development opportunities as a way
to lure businesses and local residents to their town. It is imperative for LaGrange to remain
innovative and proactive in fostering future growth opportunities to ensure continued
success.

Priorities for Economic Development

1. Maintain and Strengthen the Economic Vitality of LaGrange

- Recommendation: Revisit the purpose and value of the Community and Economic
Development Commission as a resource to promote new and continued economic
growth within the Village.

e Review and update Commission membership.

e Establish a consistent monthly meeting schedule.

e Allow the Commission to review and make recommendations on economic
development activities in the community, including business retention,
business recruitment/attraction and marketing.

e Review incoming development projects to determine how they will
economically impact the community.

e Prepare an annual report of economic development trends and activities
which is submitted to the Village Board.

- Recommendation: Introduce a financial incentive to facilitate private and public
improvement projects within the West End, East Avenue industrial area, and south
of 47" Street.

e Zoning relief.

! According to the Village of LaGrange website, the last Community and Economic Development Commission meeting was
held on February 18, 2010.



e Reintroduce the facade assistance program®.
e Pursue adaptive, creative reuse of warehouse areas on East Avenue (i.e.
Gemini Gymnastics, BuckleDown Brewing in Lyons, etc.).

2. Promote LaGrange as an Award-Winning Village through Robust Marketing and
Publicity Strategies.

- Recommendation: Attract interest of prospective businesses by enhancing the
information and functionality of the Economic Development website.

e Better description of our location relative to Chicago, major expressways,
commuter trains and airportsa.

e Include a detailed, interactive map of available properties”.

e Incorporate an updated business promotion video highlighting the historic
charm, urban environment, and vibrancy of the Village. Partner with Lyons
Township Television (LTTV) or a local marketing or public relations firm.

e Solicit a website firm to improve the look and expand the data available on
the economic development page, using a template that can be easily
updated by Village employees.

e Improve Search Engine Optimization (SEO) by meeting with an SEO
consultant.

- Recommendation: Improve external marketing to promote existing businesses
while also drawing attention to potential business development opportunities.
e Solicit the help of a public relations firm to draft a comprehensive
communication and marketing plan focused on distribution of press
releases/free publicity.
e Partner with the LaGrange Business Association to modernize the Ahh!
LaGrange campaign.
e Pursue creative marketing opportunities to draw pedestrian and vehicle
traffic to the business districts (e.g. a billboard on I-55, SEO).

- Recommendation: Improve the Village presentation when entering LaGrange from
major streets (e.g., LaGrange Road, Ogden, 47th Street, etc.) to clearly identify the
boundaries of the Village in a manner consistent with the Village’s brand and
identity.

e Purchase Village markers similar to those used by neighboring Villages”.

e Expand the streetscape amenities to all business districts.

e Ensure uniform, and consistently stringent business code enforcement in all
business districts.

Facade renovation loans were provided under the Tax Increment Financing created in 1986.
See examples under Appendix I-A.

See example and comparison under Appendix I-B and I-C.

See comparison under Appendix I-D.
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3. Planning for the Future of LaGrange through Accessible and Sustainable Practices.

- Recommendation: Conduct a comprehensive parking study to assess future
parking options while taking into account sustainable practices such as electric car
charging stations®.

e Establish and budget for a periodic parking evaluation’.
O Based on the results of the parking study, explore options that may
include:
e Valet parking, with the Village actively involved in policy
matters.
e Dedicated lot to a private entity to maximize parking.
e Parking metered boxes®.
e C(lear signage directing visitors to available parking.
e Additional parking level(s) to the existing parking garage.
e Lease options with privately owned parking lots.

- Recommendation: Increase attention to providing accessible pedestrian and bike
access to downtown as a way to ease the strain on available parking.

e Establish and market accessible, dedicated bike routes/lanes to and from all
business districts.

e Provide adequate [and increase] bike racks within the Central Business
District.

e Introduce bike friendly events and days within the Village.

e Improve lighting and tactile paving at major crosswalks.

6 The City of Naperville conducts an in-house comprehensive business district study every other summer. Parking stalls are
counted every couple hours on a Friday and Saturday to track occupied and unoccupied stalls. A ten question survey is also
conducted to willing patrons asking them questions such as: where did they park, how long did it take them to find parking, are
they satisfied with the parking options, why are they in downtown Naperville, how long do they plan to stay, etc.
" A LaGrange parking study was last conducted by Rich and Associates, Inc. in March 2003.

Parking revenue would fund enforcement and may then be directed to fund costs associated with parking studies or other
economic development opportunities.



Strategic Pillars

Il). Community Vitality
Vision Statement: To re-kindle a sense of community through greater communications and
coordination among residents, businesses, government and not-for-profit partners allowing

LaGrange to grow and prosper.

Executive Summary

The literal definition of vitality is the power to live and grow. Simply put, this definition is
the inspiration behind the Community Vitality Pillar. Without a sense of vitality in our
community, we may cease to be a vibrant, welcoming place to live or do business. To
bolster the Village’s power to live and grow, communication is an important and necessary
tool to move forward in today’s world.

Why use precious resources on communication efforts?

Communication is the groundwork to building a reputation, ensuring the Village is ahead of
the curve. New opportunities for growth increase as the Village looks to the future. In
effect, communication is the foundation of community vitality. Without multiple
communication efforts, the Village may become stagnant and reduce its potential to grow.
For example, big cities compete for company headquarters or for a high-profile event. The
cities see themselves as the product that a company or event might want to buy. For
LaGrange to turn the next page in its history, the Village must start thinking of itself as a
“product” and look for different ways to implement communication plans that are cost
effective yet make an impact on both external and internal audiences.

Overall, the Village of LaGrange has a fairly strong sense of community, but it can be greatly
improved through communication efforts that are cost-effective, touch each stakeholder
(e.g. residents, businesses, community organizations) in our community and help build a
stronger foundation for Village revenue. To achieve this, the LaGrange 2020 Task Force
recommends a two-pronged approach: External and Internal Communication Efforts. First,
external communications efforts focus on bringing new customers, businesses and residents
to LaGrange. Second, internal communication efforts focus on engaging residents to
bolster a sense of pride in the place they call home.

Following is an outline to aid decision makers in identifying effective communications
efforts to help the Village continue to grow its business and customer base and revenue as
well as engage its residents.

We envision the Village creating a “brand” or identity for LaGrange, bolstering a sense of
pride for our Village through events, streetscapes, promoting Village accolades and
attributes, improving communication vehicles already in place, and growing community
involvement through call-to-action opportunities such as informational forums and a variety
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of public events.

Priorities for Community Vitality
1. External Communication Efforts

- Recommendation: Create a brand or identity for LaGrange. Work with Village Staff,
community volunteers and perhaps an outside PR firm to develop a branding
strategy including a tagline selected by the resident contest described later that
captures the essence of LaGrange. (Near term action-cost: Village Staff Time,
$2,000 for logo design. Measurement metric somewhat intangible though media
pickups of new logo/tagline can be measured).

- Recommendation: Streetscaping. Install LaGrange signage or brickwork at the
Village limits welcoming visitors to our home. This signage or brickwork can
include the Village’s slogan, logo and accolades. It is a physical reminder not only to
note where a person is, but that we are a special place. (Near term action-Cost: TBD
from Village Public Works Department. Measurement metric intangible except for
anecdotal information from residents and visitors).

- Recommendation: Update the Village website. Make it easier for potential
business owners, customers or residents to find information about LaGrange
through the Internet and social media. The more information available about
LaGrange and linking LaGrange to popular search terms associated with the Village’'s
goals, the better the chance to expose the Village to new and exciting opportunities.
(Near term action-Cost Village Staff time, Internet Consultant $1,500. Measurement
metric is increased site visits, Facebook likes, Twitter followers etc.).

e Include accolades and current happenings on home page.

e Use energizing colors to entice a visitor to peruse the site.

e Add a tab about interesting facts such as famous people who have ties to
LaGrange (e.g. David Hasselhoff).

e Add aregular feature about current community
leaders/volunteers/initiatives.

e Add a tab named “Why LaGrange” which includes attributes of the Village-
persuading business owners or potential residents to move here.

e Add a convenience tab for residents to easily pay bills (water bill, parking
tickets, commuter monthly passes, vehicle stickers, etc.).

e Include a page about vacant lots so that entrepreneurs or other business
owners can envision their next potential location.

e Add an easily identifiable way to email the Village for more information.

e Join and include links to Facebook, Twitter and other social media outlets on
homepage.



Recommendation: Re-locate farmer’s market to bring attention to different area
of town. (Near term action-Cost: Village Staff time. Measurement metric is vendor
and customer participation).
e Update the Farmer’s Market offerings to include more variety, similar to a
French Market.
e Identify a location on the East side of the Village (e.g. empty lot on East and
Ogden) or other locations that make sense.
e Encourage attendance with publicity of new offerings and discount when
dining at a local restaurant on day of Farmer Market.
e Combine Farmers Market with other events.

Recommendation: Create a tour of LaGrange to entice potential business owners
to build/lease their next location here. Work with LaGrange officials and the
LaGrange Business Association to develop a series of business open houses.
(Longer-term action-Cost: Village Staff Time, food & beverage donations from
business community. Measurement metric is recruitment of new business).

2. Internal Communication Efforts: Based on interviews with residents, there is a gap of
communication between the Village government and its residents.

Recommendation: Update the “Village Spokesman” to include more information
on Village topics such as capital improvements, new or updated zoning codes and
add an expanded version on its website that may also be emailed to residents.
(Near term action-Cost: Village Staff time, PR consultant $1,000. Measurement
metric somewhat intangible).

Recommendation: Involve residents in creating the slogan or tagline for LaGrange.
A contest of this sort engages residents’ participation when properly publicized and
implemented. (Near term action-Cost: Village Staff time, nominal cost for prizes.
Measurement metric is amount of participation).

e The contest begins with asking residents to submit possible slogans for
LaGrange and the “ingredients” for the slogan through the Village
Spokesman, Village email to residents, Village website, social media, posters
around town and local papers

e The Commission on Economic Development would select three best slogans
meeting the criteria and put them back to the residents for a vote.

e The winning slogan and its author would be unveiled at the launching of a
new LaGrange event with the winner and runners up receiving a nominal
prize donated by a local business. The winner would also receive recognition
on the Village Website, newsletter, social media and local papers. This could
also be an opportunity to reach out to local electronic media.

Recommendation: Conduct an Internet or telephone survey of residents every
three to five years to gauge the effectiveness of Village government
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communication and what topics or issues may be on residents’ minds. (Longer-
term action: survey cost between $500-1500 depending on format. Measurement
metrics are survey results and public opinion movement)

Recommendation: Create a series of new events. At one of these events, the
winner of LaGrange’s new slogan would be announced. (Longer term action-Cost:
Village Staff time, utilize high school students, seek donations from local restaurants
and businesses, and cover some costs through entertainment booking fees.
Measurement metric is attendance and new revenue).

e Street fest with music, local food and retail vendors.

e LaGrange of yesteryear. Event that highlights the era LaGrange when it was,
or when the Village really started to boom. The LaGrange Historical Society
and the LGBA would be possible sponsors of the event.

e Lemonade Concert In Park in conjunction with the LaGrange Park District.
Band concert and perhaps historic speeches around Day or Fourth of July.

e Traveling movie night at different parks.

e Consider Bike Rental program and/or Trolleys to move people through the
Village during events.

Recommendation: Hold an informational forum every quarter or twice a year for

residents to learn more about the Village, similar to the presentations provided to
the Strategic Task Force, in an effort to inform residents about the development of
certain topics. These informational forums may be sponsored by organizations like

the Citizens’ Council or Village itself. (Cost: Village Staff time. Measurement metric

is citizen participation).

Recommendation: Engage the Village local residents, particularly students, with
an essay contest. (Longer term action-Cost: Village Staff time-or could be managed
by high school civics/government classes-clubs. Measurement metric is citizen
participation).

e Winner is Village President for a day.

e Theme is “What | like about LaGrange” or “What LaGrange means to me”.

e Promote in local media.
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Strategic Pillars

lll). Core Services
Vision Statement: Effectively preserve the peace and safety of LaGrange’s residents and
community by upholding both fully staffed fire and police departments while maintaining

appropriate and efficient levels of necessary services and resources.

Executive Summary

Police: Force is currently understaffed by one officer. Call volume is increasing with higher
demand on current man power and dispatch system. Additionally, there are requests for a
School Resource Officer. There are community needs for self-policing activities/fundraisers.
Fire: Force is understaffed by one fireman (on ledger), to which a grant expires in 2015.
There have been an increase in patient assist & wellbeing calls. Lack of bench strength and
succession planning for senior positions is noted as part of this review. Additionally, there
are building maintenance needs. There is an opportunity for community coordination as
there is good regionalization and shared services among the neighboring communities.

Priorities for Core Service

1. Build and maintain adequate staffing of both Fire and Police services as the Village
needs grow.

Provide technological upgrade beginning with Joint Dispatch system.

Implement succession planning for smooth transition of retirees.

Maintain efficacy of Core Services physical property and equipment.

Implement public safety campaign with increased police activity, signage and
community involvement.

Rk whn

- Recommendation: Create a joint dispatch center with Western Springs and LaGrange
Park, incorporating Emergency Medical Dispatch cost shared across 3 Villages. Benefits
would include an increase in community assistance for non-emergency calls (getting the
right resource to the right call) along with longer term financial saving. The Village has
looked into this possibility and the ongoing consolidation study effort (Appendix I1I-A)
will provide guidance.

- Recommendation: Over the next 2 years, the Police department should be at its
restorative 28 staffed police officers in order to be at 60% response/40% self-directed
coverage in LaGrange. An established plan to ensure a fully staffed police force is
priority. Adequate staffing levels will allow police department to place resources in
needed capacities to meet the needs of our growing/evolving community.
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Recommendation: Further need for community involvement through the Citizen's
Police Academy and its Alumni Association. Such an action would take the strain off the
police force for things like: 5k runs, Pet Parade crossing guards etc.

Recommendation: Fire department is currently understaffed by 1, with a FEMA grant
funding 1 fireman. This funding ends in 2015 and the Village budget needs to reflect
this. This personnel shortage cuts into education programs for the public and leads to
concerns when planning for the potential future residential growth (at old YMCA corner,
2-3 years); an established plan to ensure a fully staffed Fire Department is priority.
Adequate staffing levels will allow fire department to place resources in needed
capacities to meet the needs of our growing/evolving community. Consider the
opportunity to leverage expertise of retired fire fighters for community education and
outreach programs.

Recommendation: Public Safety Campaign with signage near parks along 47" Street or
other high-density areas encouraging safe/slower driving and more cautious crossing
behavior.

Recommendation: The Village needs to develop a metric for any future development

(population density/building and/or significant revenue potential) within LaGrange as it
impacts Core Services.
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Strategic Pillars

IV). Infrastructure

Vision Statement: Efficiently maintain, operate and improve Village infrastructure to
support LaGrange’s Quality of Life, Functionality, and Economic Vitality.

Executive Summary

The Village of LaGrange owns and maintains a significant portfolio of infrastructure assets,
including streets, water and sewer systems, and public facilities. These assets anchor the
Village’s economy by supporting business productivity and competitiveness, securing public
health and safety, and contributing to the continued well-being of our community and its
residents.

However, efficient operation and maintenance of LaGrange’s multi-faceted infrastructure is
difficult due to the advanced age of many of the Village’s assets. Rehabilitation and
replacement is costly while under-investment in infrastructure can cause further
deterioration, reduced service and result in a significant backlog of deferred capital
projects.

We recognize that infrastructure improvements are necessary to meet the needs of an
evolving community and we also realize that making sound and informed decisions
regarding infrastructure investment is important for the Village particularly in light
competing priorities for limited resources.

A well-managed infrastructure system should not rely on crisis as a rationale for change.
Rather, the Task Force sees a need for a more proactive approach that can determine
systematically what is working well and what needs improvement. The Task Force
recommends the following actions and strategies for consideration by the Village Board of
Trustees and other Village decision makers:

Priorities for Infrastructure

1. Asset Management: The Village of LaGrange’s existing infrastructure can be more
effectively and sustainably maintained by adopting an Asset Management Program.
This program would incorporate two broad concepts, (1) business practice for making
decisions on infrastructure based on quality data and (2) computerized system for
tracking asset data used for optimizing maintenance, repair, rehabilitation, and
replacement.

The program would begin with conducting a thorough inventory of every aspect of the
Village’s infrastructure and capturing that data in a computerized Asset Management
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System. These types of systems have been designed to be an efficient tool for tracking
assets, optimizing operation and maintenance investments, determining the residual life
cycle and replacement costs and assisting with funding strategies. These systems are
particularly important given the number of assets within the Village and the significant
amount of information that must be collected and analyzed to develop optimized and
cost-effective asset management strategies.

Using an asset management business practice will provide key data and information on
assets so that decision makers can identify the most effective maintenance and capital
investment strategies that will meet well-defined targets, goals and objectives. Asset
management also provides additional transparency and allows for community
involvement in determining what acceptable levels of service are while informing
decision makers and residents of the impacts that deferring investments will have on
the system.

- Recommendation: In the near term, implement a robust asset management
program and develop a comprehensive asset management plan for Village
infrastructure with the following principals:

e Staged implementation with initial focus on sewer, water and roadways.

e Ensure flexibility is built into the program for unexpected interruptions,
events and changes in targets, goals and objectives.

e Employ Geographic Information System (GIS) technologies as part of the
Asset Management System.

e Establish infrastructure targets, strategic goals, level of service requirements
that are aligned with long-term financial forecasts and short-term budget
agendas.

e |dentify performance metrics to demonstrate successful objectives are
reached for all infrastructure improvement investments.

2: Reduce Operational Expenses: Reducing and controlling operating costs, while
maintaining a high level of service, can be gained through efficiencies and best
management practices. Reducing operating expenses can provide increased ability to
finance other infrastructure investments.

- Recommendation: In the near term, investigate potential benefits and drawbacks
of expanding group purchasing (equipment/materials), resource sharing
(labor/equipment) and consolidation of assets with other entities, such as:

e Among various LaGrange Village Departments.

e Overlapping community entities such as LaGrange Park District and local
School Districts.

e Surrounding Villages such as LaGrange Park, Brookfield, Western Springs and
Countryside.
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- Recommendation: In the near term, conduct a study to assess the potential
savings of improving the energy efficiency, and environmental friendliness of
Village assets:

Replace street lights with more energy efficient bulbs.

Conduct energy audit of Village buildings (lighting, HVAC, insulation, etc.)
Encourage sustainability and environmental stewardship through revisions to
building codes and establish environmental standards for Village contracts.
Utilize solar panels or green roofs on Village assets.

Reduce winter salt usage.

3: Review & Assess Infrastructure Improvements: Infrastructure improvements are
desired when existing infrastructure is obsolete or does not meet the current or the
projected needs of the community. Given the magnitude of costs for improving
infrastructure, decision makers must ensure that the benefits to the community
provided by a given project outweigh the financial costs of implementation as well as
the cost to operate and maintain the new asset.

Several major capital improvement projects have been proposed and are in different
phases of implementation; planning, design and construction. Additional assessments
are needed to prioritize these capital improvement projects based on limited funding
availability.

- Recommendation: In the near term, conduct a comprehensive study to assess a
wide range of options available (from individual structure to major sewer
improvements) to address sewer surcharging and basement backup.

Establish a process for ensuring all roof downspouts are disconnected from
combined sewer system, such as a Village ordinance requiring disconnection
of all roof downspouts and the development of a monitoring program to
ensure compliance.

Survey residents to clearly identify the location and extent of problem areas.
Conduct economic assessment to determine best return on investment of all
options including currently planned major capital improvements (MARS,
OARS, South of 47th Street, etc.)

Prioritize funding of recommended projects based upon results of a
combination of an economic assessment, strategic goals and targets, and
resident opinions.

Identify performance metrics to verify that investments meet expectations.

4: Improve Safety: Insuring the well-being of the residents of the community and
providing seamless operational functionality of the Village resources requires that safety
be constantly assessed.
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- Recommendation: In the near term, conduct a study to identify safety issues
throughout the Village (through complaint, accident and claims data and resident
survey) and prioritize potential infrastructure upgrades to improve safety, such as:

Improve pedestrian crossings of major arterial streets such as Ogden Avenue,
47th Street, Gilbert Avenue, LaGrange Road, Central Business District, etc.
Replace crumbling sidewalks and those with uneven slabs that cause trip
hazards, wheelchair/stroller difficulties and increase Village liability.

Reduce speed limits along 47th Street, Brainard Avenue, Ogden Avenue, and
other arterial streets.

Improve traffic control measures at major intersections such as Ogden
Avenue and LaGrange Road.

Address inconsistent 2-way and 4-way stop sign intersections within areas of
the Village.

Reconfigure 47th Street into a 3-lane boulevard with one through lane in
each direction coupled with a center turn lanes and protected refuge islands
for pedestrians at hazardous intersections.

5: Improve Connectivity: The ability of Village residents and visitors to access our various
neighborhoods and commercial districts, on foot, by bike and by car, is a major factor for
the viability and vitality of a community. To be able to easily travel from home to parks and
commercial districts and from neighborhood to neighborhood increases the quality of life in
LaGrange and increases the desirability of our community.

- Recommendation: In the near term, conduct a study to identify access limitations
throughout the Village and evaluate potential infrastructure upgrades to improve
connectivity, such as:

Improve pedestrian access to LaGrange Park District facilities through
additional sidewalks along East Avenue.

Improve access to Gordon Park via a Hillgrove Avenue bridge over Ogden
Avenue.

Develop a Village Bike Plan that identifies potential dedicated bike routes or
bike lanes.

Improve pedestrian access across the Burlington Northern Santa Fe railroad
tracks through a pedestrian tunnel.
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Strategic Pillars

V). Finance

Vision Statement: Support the Village of LaGrange in the development of a comprehensive
financing strategy that reviews the opportunities for increased revenues, challenges the
existing cost base and encourages a proactive approach to funding future infrastructure
needs.

Executive Summary

The Current State of Village Finances

The Village runs an annual budget of approximately $13 million from the General
(operating) Fund. As a result of the cost containment plan the Village has reduced the
transfer to the capital projects fund from $1M annually to S700K. Currently, the Village has
an outstanding bond (the 1998 street light bond) which will mature December 1, 2019
(current annual payment is ~$300K). Water, Sewage and Parking operations are self-
sufficient based on fees collected and carry own debt, including recently issued $2.1M
bonds for water meter project/pump station improvements. Village reserves are projected
to be 48% at the end of the fiscal year (April 30, 2014) compared to a target of 50-75%".
The Village currently maintains Aa2 rating, which is a high bond rating for a non-home rule
communityg, (see Table in Finance Appendix V for pro-forma of Village Fund through 2019).
Currently, the Village has approximately $45M of debt capacity. If fully utilized current bond
capacity, it would result in annual payments (increase in property taxes) of S3M for next 20
years. Village current annual property tax levy is approximately S6M. If maturing debt is
reissued; $300k annual debt payment results in $4.5 million for improvements. Beginning
in FY 2014-15 pension fund contributions will increase due to an update in pension
assumptions / mortality tables, which offsets the recent increase in operating revenues’.
Without a viable alternate revenue source in FY 2014-15, the Village will need to further
reduce staffing/services or will again be facing operating deficits within 2 years’.

Priorities for Finance

— Balanced budget with identified revenues to cover operating costs.

— Develop a proactive financing strategy to manage the aging Village infrastructure.

— Maintain strong credit rating.

— Maintain an operating cost structure that represents critical services for the Village.

— Establish principles to ensure future growth initiatives ensure the recovery of any
incremental costs.

® Finance Presentation prepared for LaGrange 2020 Task Force
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1. The Village’s current budget outlook forecasts a deficit in year 5 with reserves dipping

below the 50% target. The Finance Committee supports full staffing of the Police and
Fire department as detailed by the Core Services Pillar of the La Grange 2020 Task Force.
However it is recognized the increase in staffing will increase the budget deficit and the
depletion of reserves. The Finance committee recommends continuing to closely
monitor the possibility of increased revenue from the development of the YMCA
property, and the possibility of increased revenue opportunities from easing Village
height restrictions on new business (as outlined by the Economic Development pillar).

The Finance committee recognizes that at this time the Village has limited ability to
increase revenues associated with sales or property tax. As a result the committee
would propose reviewing the possibility of implementing a 1-2% Utility Tax increase in
year 4 in order to minimize the forecasted budget deficit and pay for the additional staff
proposed by the Core Services Pillar.

The Finance Committee supports the implementation of the infrastructure asset
management system proposed by the LaGrange 2020 Task Force Infrastructure pillar.
The output of this asset management system should be used to develop a
comprehensive plan for optimizing the maintenance, repair, rehabilitation and
replacement of the aging Village infrastructure.

The Finance Committee recommends using the output from an asset management
process to develop a proposal for issuing a bond to address the specific needs identified.
Depending of the timing of the issuing of this bond, it could be funded by the retirement
of the existing street lighting bond that expires in 2019 (year 5) reducing existing
expenses by $300k/year.

The Finance Committee recommends the continuation of cost containment efforts.
These efforts should include:

e The review of any vacancies created through natural attrition.

e Continue to negotiate reduced wages with union and non-union personnel.

e On-going review of the Village pension fund and liabilities.

e Continued reduced contributions to the Equipment Replacement Fund.
In addition to the continued cost containment, the Finance Committee recommends
that the Village begin reviewing the possibilities of reducing the costs associated with
the current services provided by the Village or if necessary a strategic plan for reducing
services in order to reduce operating expenses.
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Appendix |
(Economic Development)

Appendix A: Sample website descriptions

evanstonedge

Unigque | Livable | Innovative Explore Doing Business Statistics

Downtown Evanston
Farmers Market Season
Begins May 10

Let’s Talk Turkey:
Evanston Native Brings
New Eatery to Town
Downtown Evanston Farmers Market Season Begins
May 10 '

The Downtown Evanston Farmers' Market kicks off its 8l yesr this Saturday, May 100t features Celebrate Your Business
fresh and loeally grown fruit, vegetables, flowers and plantss @long with mest, cheese, eggs - Bi rtlll:la'}!

Welcome to Evanston, lllinois, the unique, livable, and innovative
city on the edge of Chicago, Lake Michigan, and the North Shore

Unparalleled connaectivity, urban sophistication,
natural serenity and entrepreneunal spirt come
together in Evanston. Home to top ranking
Morthwestern University, a strong business
community, thriving urban downtown picture
perfect neighborhoods and exceptional talent all
make Evanston a truly fivable city with something
for everyone. An hener that Forbes magazine’s
“America’s Top 25 Towns fo Live” agrees with.

Evanston

VWhether you are simply visifing or call Evansion
home, school, work, or you plan to soon, we
welcome you to explore our city and discover what
gives Evanston ifs edge!

Example 1 — City of Evanston’s homepage

The City of Evanston’s homepage makes reference to their urban sophistication and
recognition as “America’s Top 25 Towns to Live” by Forbes magazine.

LaGrange is a historic, vibrant community located just 8 miles west of Chicago. Our centrally
located suburb is ideal for business as we are near all major expressways including 155, 1290,
1294 and 188. In addition, both airports are a very close, Midway airport is just 8 miles from
LaGrange and O'Hare airport only 14 miles away. The Metra Burlington Northern commuter
train line also runs through the heart of our downtown.

21



LaGrange is home to 15,563 residents, but our businesses attract residents from a much
larger area who come to LaGrange to enjoy our wide variety of restaurants, shops and
entertainment options with an urban edge. LaGrange was recently honored in the April
edition of CHICAGO magazine as a Best Places to Live for 2014. This is the second honor for
the Village by CHICAGO magazine in recent years. In 2009, LaGrange was named “Best
Downtown” by CHICAGO magazine.

Example 2 — Sample description of LaGrange’s historic, vibrant and award-winning
community. The description detailed above could be used on the Village of LaGrange’s
home page or under economic development.

Appendix B: Comparison of Economic Development websites

+myConnections: Engage your community - connect to news, events and information you care about. View more information...

Tilage s’ L a Grange Hinece g gy

Government Departments Residents Business Visiting

You are here: Home > Business > Economic Development

e sep—— Economic Development

EATHEES 2L GEEl  Progressive Business Opportunities

The Community Development Department is responsible for economic Contact
development information and programs throughout the Village of La Patrick Benjamin
Grange. As a progressive community, we are pleased to offer many Director
opportunities for retailers, services, industries, and offices. Email

Business & Employment
Community Development

Community Profile
. We encourage you, if you are looking for a location for your business, to 53 5. La Grange Rd.
JEELL N view currently available properties. La Grange, IL 60525

Transportation & Utilities Ph: (708) 579-2920

Contact Us Fx: (708) 579-0980
Village Board Meeting Video Hours

Resourees Monday - Friday

8:00 am - 5:00 pm

r Meetings & Agendas
ia Service Request

Explore La Grange

Site 1- Village of LaGrange economic development page
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Thi (‘it_\f}f}f
Tdeal for your Pusiness, your Family, your Tife! =

= “You are here: Ciy Home > Dapanments > Community Develogment > Economic Development Qw(‘k Einks
Economic Development Betal Grant Program

Views Al Qi s

Available Properties

Business Incentives Elmhurst invites you to Open a Business!

Ideal for your Business, Your Family, Your Life Con
jat 'Eﬁ:':'fnrg Email Economic
o Development
5 Conveniently located just 16 miles west of Chicago and just
Bitexs | cops: o rth of Oak Brook, Elmhurstis  historic, free-fined
Permit Informalion north of rook. Elmhurst is a historic, tree-line Cathy Maloney

community vith thriving retail shopping centers and urban cathy@findzall com

Business boutiques, sxcellent . 39 screen movie theatre
(York Theatre). art, culture and exciting events throughout
Chamber of the year. Home o Elmhurst College, fine museums Ph: (830) 530-6017
Commerce & Industry including the Eimhurst Historical Museum, the Elmhurst At | ph; (630) 332-7049
- Museum and the Lizzadro Museum of Lapidary Art. Also | Cathy Maloney Direct
Commantybiokes] s i 860,000 squar-fook st Memoral e
Demagraphics Hospilal located at the comer of York and Roosevelt Roads
_ in South Elmhurst.
Economic
Development
Commission Business owners love our location because travelling to and from Elmhurst is a snap. We
s are only 10 miles from O'Hare Aiport, just 17 miles to Midway. Getting here is easy being
near major expressways including 290, 284, and 88 as well as the Melra Union Pacific
sl SeoprUp West Line located in the heart of our dovntown in Eimhurst City Centre
FAQ

‘Your business wiill thrive in one of our many business corridors or indusirial parks. Find
more about each area of Elmhurst in our Available Property fink that lists retail and office
space in Elmhurst City Cenfre, Spring Road, York & Vallette and other Elmhurst
neighborhoods. Elmhurst has the perfect demoaraphics to keep your business thriving with

News/Press Releases
Parking Guide: Maps

nd F
ANAFESS | over 43,000 residents, 15,527 households with an average family income of 102,887, Find
Shopping and | home for your shop, restaurant, ofice, industrial or service business in Elmhurst Ifs Ideal
Business Areas | for Your Business, Your Family, Vour Life!
-
= Whether you are a start up looking for a place to pul down roals, an existing business

looking for a lecafion or an Elmhurst business planning to expand or downsize. we are here
G @ 1o assist you. Cathy Maloney is responsible for helping you find the right location and

answer your questions. We look forward to speaking with you about everything that
F-N Elmhurst has to offer.

Site 2 - City of Elmhurst economic development page

Appendix C: Comparison of Available Retail/Commercial Properties and Redevelopment
Opportunities

+myConnections: Engage your community - connect to news, events and information you care about. View more information...

History

Government Departments Residents Business Visiting

1e - Real Estate Locator

Vou are here:

Commereial

Site 1 — Available properties listed under the Village of LaGrange economic development

page

Use the Real Estate Locator to view properties for sale or lease in My Properties
your area. Search for a property by clicking through the featured =] Pt
Search For a Property listings below or find something specific by using the search [€) Email
Plschae Optivns f\mcl:iuna.litykx:ated.att?xe left. P!ease check under Building By ®s
[/| For Sale | Rent Information for specific information on property sale or lease
Price pricing.
ad ine1) FEATURED COMMERCIAL LISTINGS
City $649,000.00 $2,000,000.00 $725,000.00
State
Zip
Image Unavailable LE_ =
Street 511 E. Cossitt Ave 300 5. Washington 4721 5. Willow Springs
La Grange, IL 60525 Avenue Road
. Cossitt LaGrange, IL 60558 LaGrange, IL 60525
Property Type - Vacant Land - Washington - Willow Springs Road
Any El - Industrial - Office
Search Q




CommunityWalk

Elmhurst Available Properties
creat=d by Findzall =

Explore Elmhurst for Business!
Conveniently located 16 miles west
of Chicago, just north of Oak Brook,
Elmhurst IL is & progressive.
business friendly community home to
more than 44,000 people with an
average income of over $127,000.
Business incentives indude multiple
TIF Districts, Fagade Grants up to

$50,000, a CED Grant up to $10,000 |=

and personalized sits selection
assistance. Elmhurst boasts thriving
shopping centers & urban boutigues,
excellent restaurants, a 10 screen
movie theatre (York Thestra), art,
culture B exciting events throughout
the year. Please find Broker Savant
link belove.

Contact Cathy Maloney
Cathy@Findzall.com

Ph: (630) 832-7049

or Economic Development

Ph: (630) 530-6017

Commercial brok:

Downtown/City Centre

409 1165, vork
& 4505F. Forlease, upper
Thoar ffice, great kecation

Downtown/City Centre 183
. Addi

Office Space For
Eimburst Prefessicnal

Share / Export

Email Map Link to this Map Code Snippets Google Earth

Google

Downtown/City Centre 183 N. Addison

182 N Addison Ave
Elmhurst, IL, US

Mike Muisenga, §30-615-5043,
mmuisenga@gmail.com

Directions: from here | to here

View Photos (1

Up to 2400 5 F. Office Space For Lease in Elmhurst
Professional Genter, 1 block north of Metra staion, ample
parking. Units coukd be combined from 741, 988, 2156 or
2400 SF. Duner will make conoessions for long term tenant -
L2, rent sbatement &/or buikd out $. Rent includes.
everything but electric

My Msps About Contset Login

o8
For Sale
Q Industrisl/Office

tzrier Thies

Site 2 - Avallable properties I|sted under the City of EImhurst economic development page

Appendix D: Comparison of Village identity markers

Figure 1 — Village markers in Hinsdale, Brookfield and LaGae "
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Figure 2 — Village marker for LaGrange
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Appendix Il
(Core Services)

AECOM West Surburban 41
Public Safety Dispatch
Consolidation Study

Draft Report
Appendix A
pp Table 6 -1
Current Personnel

= L) 1) L) » L) »
) D a 2 e A a ) A )a A e DO ]
La Grange (8 Hour Shifts) 6 2 2 2 1
La Grange Park (8 Hour Shifts) 4 0 1 1 1
Western Springs (12 Hour Shifts) 4 3 | 0 1
Total 14 5 4 3 3

FT= Full Time
PT= Part Time

For the 2013 Fiscal Year, the three entities have a combined budget total of $1,618,017 for the provision of dispatch
services. The totals below also include capital expenditures. As mentioned earlier, some of the capital technical
expenses from Western Springs are captured in their separate IT budget. The expenses are categorized as follows:

Table 6-2
2013 Budget
Village Personnel O&M Capital Total
La Grange $490,493 $122,500 $113,843 $726,836
La Grange Park $241,719 $92,500 $72,500 $406,719
Western Springs $295,162 $189,300 $0 $484,462
TOTAL $1,027,374 $404,300 $186,343 $1,618,017

If the communities do not participate in a consolidation effort, they will each need to manage normal future cost increases
and on-going expenses. The current dispatch salaries and general overhead expenses are anticipated to rise over time,
estimated at a 2.5% increase per annum. The projected future expenditures for salaries and operations and maintenance
under the current separate dispatch center model for the next ten years are displayed below in Table 6-3:

Table 6-3
Projected Future Expenditures
Salary and O&M (2.5% Annual Increase)
0 0 0 016 0 018 018 020 0 0 OTA
693,500

La Grange $ 612,993 | § 628,300 | § 844,000 | S 660,100 | $ 676,600 | $ $ 710,800 | $ 728,600 | $ 746,800 | S 765,500 | § 6,867,193
La Grange Park $ 392059 |S 401,900 |$§ 411900 |S 422200 | $ 432,800 |5 443,600 | § 454,700 | $ 466,100 | 477,800 | § 489,700 | S 4,392,759
Westem Springs | $ 484,462 |$ 496600 (S 509000 |$ 521,700 |$§ 534,700 (5 548,100 | 561,800 | S 575,800 | $ 590,200 | 605,000 | $ 5,427,362
Total: $ 1489514 |§ 1,526,800 |$ 1,564,800 | S 1,604,000 |5 1,844,100 |5 1,885,200 | § 1,727,300 | S 1.770.500 | 5 1.814,800 | § 1,880,200 | § 16,687,314

Table 6-2 does not include the cost for approximately 1,200 hours annually that police officers work in dispatch at La
Grange Park. This cost has been estimated at approximately $57,840 annually considering the average salary plus fringe
benefits for a police officer. Table 6-3, however, does include this cost as it is a real cost to operate the center.

There is also cost associated with the supervision of the three centers provided by their respective Police Departments as
collateral duty today; it is an additional soft cost as it falls under other budgets. The costs for general employment
services such as HR, Payroll, benefit administration, etc. are other soft costs that currently fall under the primary Police
Department budgets or elsewhere within the Village budgets. Therefore the true costs for operating the three separate
centers are actually higher than the direct operating budgets for each suggest.

November 22, 2013 &-S—.—ﬁ - 1/3
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AECOM West Surburban 45
Public Safety Dispatch
Consolidation Study
Draft Report

For cost model purposes in this report an assumption was made that one-time capital costs would be financed, with the
financing repayment costs becoming part of the on-going operational budget for the consolidated center. If the
municipalities are able to find current capitol funds, or are able to budget separately for these costs, that component would
come out of the total annual operating budget. The fiscal advisors and senior Village staff will need to determine what the
most advantageous method of paying the one-time capital costs are. Including them in the operating costs and covering
them through anticipated borrowing allows for those costs to be included in the total cost discussion within this report
presentation. The annual loan assessment line in table 6-6 assumes a ten year loan repayment schedule if the one-time
costs were to be financed. That same figure appears again in table 6-10 as Capitol Loan expenses.

The following chart details and summarize these one-time cost estimates.

Table 6-6
Opinion of Probable Cost
Consolidation
One-Time Capital Expenditures
Equipment Cost Elements Cost Opinion

CAD Systems $ 320,000
RMS Interface and Upgrades $ 40,000
Dispatch Position $ 20,000
Dispatch Console Furniture $ 11,500
Positron Viper Upgrade & Phone Set 3 70,000
Viper On Wheels (3rd Console for Backup| § 85,000
911 Manager's Office $ 5,000
EMD Software $ 50,000
Renovations $ 60,000
Other Vendor Senices $ 50,000
Fiber Connectivity $ 75,000
Contingency $ 59,000
Total: $ 845,500
Annual Loan Assessment $ 93,300

6.6 Personnel and Operational Costs for a Consolidated Center

The following charts provide a summary of the consolidated center staffing analysis section earlier in this report, provide
estimated costs for the recommended staffing model and also provide on-going operational costs for the center.

Tables 6-7 and 6-8 summarize recommended staffing levels and related costs for personnel.
Table 6-9 summarizes future annual operational costs for the consolidated center.

Table 6-10 is a combination of the annual Loan Repayment Expense, Operating and Salary Costs, and thus a total cost
table.

November 22, 2013 n_f.D——"‘ﬂ)-' Ly 7
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AECOM West Surburban 47
Public Safety Dispatch
Consolidation Study
Draft Report

Table 6-10
Opinion of Probable Cost
Consolidation
Annual Budget

Capital Loan Expenses $ 93,400
Operating Expenses $ 214,000
Annual Salary Expenses $ 1,232,000
New Annual Budget $ 1,539,400

Table 6 -11 projects the first year total consolidated center costs through 2022. It assumes an annual inflationary increase
of approximately 2.5%.

Table 6-11
Opinion of Probable Cost
Censolidation
10 Year Projeclion - All Cosls

La Grange

$ 611,280| 5 625635|% 640349 (S 655430 |6 670889 |5 686734 ($ 702975|S 719622 | $ 7I6685|$ 754175)|% 6,803,773
La Grange Park $ 432141|8 442289 | S 452691 | S 463353 |S$ 474281| 8 4B5483| S 496964 | $ 508733 | $ 520,786 $ 533,160 [ $ 4,809,892
Westem Springs | $§ 495979 |§ 507626|% 519564|% 531,801|§% 544344| S5 557,200|$ 570378|5 583885|% 597,729 $ 611,920 ($ 5,520,425
TOTAL $ 1,539,400 | $ 1,575,550 |$ 1,612,604 |$ 1,660,584 | § 1,689,513 |$ 1,729,416 |§ 1,770,317 [§ 1,812,240 | § 1,865,211 |$ 1,899,256 | § 17,134,090

Funding Model Recommendation
The two most important aspects of a shared services model such as consolidated dispatch, where there needs to be

consensus on best approach by all participating entities, are Governance and Cost Sharing. This section discusses a
recommended approach to cost sharing and a related funding model or participation ratio.

Good cost sharing models are perceived by the participants as being fair and reasonable. It is also a desirable
component for the model to be flexible over time as factors that impact it may change.

In general shared service cost sharing models acknowledge and incorporate the relative size of the consortium partners
which is generally proportional to their contribution towards the composite work load. This relative size of the partner
component also acknowledges that a certain proportion of costs are necessary simply to provide the core service, in this
case public safety dispatch. In other words no matter what your work load is if you are going to provide the service you
need a facility, systems, equipment and personnel to do so. It can be looked at as the shared overhead necessary just to
provide the service. As a common factor population is often used as one component of the cost sharing model. The
relative size of a municipality also often reflects their proportional ability to pay. A second frequent component is some
measure of actual work load where that is available. This second factor will acknowledge difference in service usage
levels that can be present and which may not be directly proporticnal to size.

The table below is a recommendation of participating ratios for this consortium and consolidated dispatch initiative. At
present it anticipates three participating municipalities, but that is a component that can be easily changed in the future if
other municipalities desire to join.

November 22, 2013 A~ 6’_ 9’7
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Appendix V
(Finance)

Table 1
VILLAGE OF LA GRANGE
GENERAL FUND
FUND BALANCE SUMMARY THROUGH APRIL 30, 2019 Fund Balance
as % of Annual

Fund Balance, April 30,2011 6,745,000 Expenditures
Revenues 2011-12 12,257,405
Expenses 2011-12 (12,352,711) (95,306)
Fund Balance, April 30,2012 6,649,694 53.83%
Revenues 2012-13 12,848,746
Expenses 2012-13 (12,353,230) 495,516
Fund Balance, April 30,2013 7,145,210 57.84%

[REVISED FOR MARS 640k & VH ROOF 30k |
Revenues 2013-14 12,990,410
Expenses 2013-14 (13,557,816) (567,4006)
Fund Balance, April 30, 2014 6,577,804 48.52%

1% Food & Bev Tax; School Resource Officer & Parking Manament Exp

Revenues 2014-15 13,720,567
Expenses 2014-15 (13,472,148) 248,418
Fund Balance, April 30, 2015% 6,826,223 50.67%
Revenues 2015-16 14,037,604
Expenses 2015-16 (13,841,339) 196,265
Fund Balance, April 30, 2016* 7,022,488 50.74%
Revenues 2016-17 14,383,311
Expenses 2016-17 (14,253,514) 129,797
Fund Balance, April 30, 2017* 7,152,284 50.18%
Revenues 2017-18 14,803,095
Expenses 2017-18 (14,736,837) 66,258
Fund Balance, April 30, 2018* 7,218,543 48.98%
Revenues 2018-19 15,234,884
Expenses 2018-19 (15,259,063) (24,180)
Fund Balance, April 30, 2019* 7,194,363 47.15%

* Includes $750,000 Assigned Fund Balance for Economic Development.
3/19/2014



Appendix
(Census Data)

Specific to LaGrange, lllinois Category
Household Household Home Units built Percent
Year |Population Age Size Income Value 10 year growth Owned
1990 15,362 356 2.7 £52,383 $75,600 3.8% 74%
2000 15,608 378 26 580,342 $77,800 2.6% 81%
2010 15,550 40.4 28 $97,425 $492,400 2.8% 98%
Table 5. Percent Distribution of the Projected Population by Sex, Race, and Hispanic Origin for the United States: 2015 to 2060
L 3 (Percent of total resident population as of July 1)
Sex, Hispanio origin. and raoe 015 | 2020 | 2025 | 2030 2035 | 2080 | 2045 | 2060
BOTH SEXES 100.00 100.00 100.00 100.00 100.00 1M.W| 100.00] 100.00{
One race a7.42, 27.09 96, 6.39 ©6.00 95,58 85.12 23.64|
White 77.40 764 75.56 7465 73N 7274 71.76 68.01
Black 13.23 1342 13.50 1374 13.89 14.08) 14.23 14.71
AIAN 1.26 1.30 1. 128 130 142 145 150
Asian 5.20 588 6.01 8.37 872 7.08 730 820
NHFI 0.23 02 028 0.27 028 029 030 0.3
Two or More Races 258 pd ]| 32 s 400 442 488 6.36
Race alone or in combination:*
White 70.80 700 78.48 e 77.35 76.79) 7824 74.82]
Black 14.39 1478 15.18 15.55 15.08 1641 16.80 18.41
AIAN 208 21 23 230 237 243 250 2.6
Asian 6.23 8.70 7.18 767 8.16 865 2.4 10.47)
NHPI 0.47] 0.50 0. 056 0.52| 0.62 0.66 L
~NOT AISFANIC 100.00] 100.00 100.00 100.00 1:'00.00 100.00] __ 100.00]
One race 97.40) 71 06.78 08.37 05.03 0543 04.88
White 75.00 7379 72 71.08 8057, 8300 68.35
Black 15.08 154 15.85 18.24 1868 17.10 17.57
AIAN 0.20] 0.92| 08 085 0.06) 0es 0.0
Asian 8.2 6.7 7.30 788 847 0.08) Q.68
NHPI 0.1 022 0.2 025 026 028 0.20
Two or More Races 251 28 2 kY.<) 407 457 5.12
Race alone or in combination:*
Whie 77.31 78. 75.35 7434 7328 7219 71.07
Black 16.20 16.80 17.42 18.07 1878 12.56) 2040
AIAN 1.62 18 1.72) 1.77 181 188 1.80
Asian 7.18 7.8 8. 825 10.01 10.80 11.61
NP 043 0.48 049 0.53) 0.58 0.80 0.64
“HSPANIC 100. 100.00 100.00 100.00 100.00 10000 100.00]
One race 97.05 262 06.68 waH 0825 .02 577
White 88.00 878 87.6 8745 8725 87.01 88.75
Black 4.70 476 420 48 4585 489 404
AIAN 282 290 28 284 280 27 273
Asian 1.00 1.00 1.00 1.00 1.00 101 1.2
NHPI 0.35 0. 0. 0.35 0.34] 034 033
Two or More Races 205 31 a 35 375 ags 423
Race alone or in combination:*
White 00.71 2066 0.6 084 2065 2063 00.62
Black 6.03] 8.2 6.30 8.55 8.73) 683 7.4
AIAN 418 420 419 418 417 415 414
Asian 183 1.90 106 203 210 219 228
NHPI 0.64] 048 068 067 068 0.70 0.72
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Table 5. Percent Di: ion of the Proj F ion by Sex. Race, and Hispanic Origin for the United States: 20135 to 2060
. . . i (Percent of total resident population as of July 1)
Sex. Hispanic origin, and race 2015 2020 2025 2030 2035 2040 2045 2050
MALE 100.00 100.00| 100,00 10000 100,00 100,00/ 100.00 100.00)
One race ar4 a7.09 08.73 83.33 05 05| 85.52| B5.05 B4.56]
White T7.82] 77.01 7a.11 TS T42T) 7331 T2.32 T1.35|
Black 12.85] 13.04) 1321 13.37 1353 1370 13.88] 14.D6|
ALAMN 1.28) 1.33] 1.34 133 1.43) 1.45| 1.48] 1.50|
Asian 511 5.45| 578 8.1 344 676 T.08 T34
HHP 0.24] 0.25] 0.27] 0m 0ze 0.30| 0.31 0.32}
Two or More Races 2.50 2.02 327 364 405 448 4.05 G4
Race alone or in combination:*
White 80.22) 79.83| 79,1065 7851 TT28 TT 42 76.88 T6.38| T5.92] 76.50
Black 14.00| 14.39) 14.79) 15.19 1562 16.08| 16.58] 17.10| 17.82] 16.14
AlAM 210 2.18| 235 232 238 245 253 250 284 280
Asian 6.08] 6.51 8.97| 743 700 237 B84 2.20| em 10.11
NHPI 0.47 D.5 0.54 057 0.60) 0LE3 067 0.70| 0.74 D77
| NOT HISFARIC 100.00 100.00) 100.00 10000 100.00 100.00] 100.00 400.00) 100.00 100.00
One race a7 a7.13 98.73 2331 25 24| 85 37| B4 B84.15) 93.52 4237
White T5.680| 74.30] 72.964) T154 TOUD4 8844 6877 65.00| B83.42) 81.79
Black 14.72] 15.12) 15.52] 1584 1838 16,85 17.34] 17.83| 18.31 16.73
AlAMN 0.20 D.82} 0.8s 0ses 025 0.BE| 0.2 1.00| 1M 1.0
Asian 6.04] .55 7.07] 782 8220 278 0.28 2.024 10.46] 10.98
HHP o 0.23 024 0 027 025 0.ze 031 0.32] D033
Twa or More Races 2.5 2.89 327 369 418 4.68| 525 5.85| 6.48) T3
Race alone or in combination:*
White 750 T4.8Q T3.84] T2T4| Ti.62 T0.51 80.45 ge4s
Black 17.11 17.80 18.55 12,36 2024 21.15| 22.07| 23.00
AIAN 1.72 1.78 1.81 1.86| 1.01 1.06] 2.00 204
Asian 832 .03 a8 10.55] 11.34] 12.12] 12.88] 13.82
MNHP1 0.50 052 057 061 0.65) 060 0.73 D77
| HISFANIC 100.00 100.00 100.00 A100.00] 100.00 100.00 100.00 100.00
One race 2a.71 2352 LT 2608 B5.83 B5.5T| 95.30| 85.02
White ar.e B7 83 8743 B7.20| BE.05 BE.6H) a6.40 a6.11
Black 4.33) 485 488 472 477 482 4.86 481
AlAM 204 2@a 285 282 278 273 280 285
Asian 099 08 028 0.8} 1.00| 1.00| 1M 1.02
MNHPI A 0.38 035 035 024 0.34 033 D.33 D32
Twe or More Races 2.00 2.09 329 343 380 282 417 443 4.70 4.98
Race alone or in combination:”
White 20.91 80.77| 90.78 2073 a0.Ta) @078 BO.TT B0.75) 90.74 8072
Black 5.32 6.01 8.18 834 8.52 672 .04 TAT| 740 T7.85
AlAN 4.26) 4.2 4.25) 413 420 4.18| 4.18 4.14] 4,12 4.00
Asian 1.78 1.86 1.83 129 2.0 215 224 2344 245 256
MNHPI 0.64 D.65| 0.67 osa 068 070 072 073 D.75 D77

Table 5. Percent Distribution of the Projected Population by Sex. Race, and Hispanic Origin for the United States: 2015 to 2060

. N i {Percent of total resident population as of July 1)
Sex, Hispanic origin. and race 2015 2020 2025 2030 2035 2040 2045 2050 205 2060
FEMALE 100.00 100.00 100.00 100.00 100.00 100.00 100.00 100.00 100.00 100.04
One race o7 47 a7.11 06.79 w43 8605 ) 85 18] (] (%] [=NH
Whits 76.39 75.05 75.08 7411 7317 7218 71.20 7021 5024 88.3
Black 13.81 13.79 13.85 14.10 14.25) 1440 14.57 14.73 14.88 15.0;
AIAN 1.23 1.27 1.30) 133 128 1.20) 142 1.44) 1.46 14
Asian 5.47) 5.86) 8.24 8.62 7.00, 7.28) 77 203 B.32 B.SE
] 0.23 0.24) 0.25 028 0.27] 020 0.30| 0.31 0.31 03
Twe or More Races 258 280 327 357 3.05) 437 482 520 .78 6.2t
Race alone or in combination:*
Whits: 70.17) 78.53 7792 w3 7675 7818 T5.61 75.08 74.50 4.1
Black 14.77) 15.15 15.52 15.90 1629 1672 17.19 17.68 18.18 18.8¢
AlAN 2.05 2.13 2.20) 227 234 240 248 252 2.57 26
Asian 6.39 £.89) 7.39 720 841 1 .43 .02 10.39 10.8:
NHPI 0.46 0.49) 0.52 055 0.58 061 0.65 10.68) 0.72 0.7
100.00 100.00 100.00 100.00 100.00 100.00 100.00 100.00 100.00 100.01
One race o751 97.18) 06.52 W 2601 [ B5.01 B4.44] 93.85] o3
Whits 74.80 73.30 71.97 7058 Ba12 87.58 £5.05) B4.20 82,654 B1.0°
Black 15.42 15.80 18.17 18.54 16893 17.35 17.80 18.25 18.71 101§
ALAN D0.39 0.2 0.93 0es 0.86 0.87) 0.88) 1.00) 1.00 100
Asian 6.39 £.95 7.52 812 874 .35 2.0 10,60 11.19 1.7
NHPI 0.20 0.22 0.23 024 026 027 028 10.30 0.3 0.3
Twe or More Races 2.40) 2.82 319 sy 3.00 447 400 5 56 6.15 6.7%
Race alone or in combination.: *
White 76.80 75.81 74.82 7380 7275 7166 7054 6042 8824 87.30
Black 16.54 17.13 17.72 1334 12.01 19.75 20.55) 2140 277 231
AIAN 1.83) 1.88 173 177 182 1.85) 1.00| 1.04 1.08 m
Asian 7.33 £.02 8.72 048 1024 11.04 11.86 12.60 13.40 14.2¢
NHPI 0.42 0.45 0.43 052 055 050 0.63) 10.66) 0.70 0.7
[ HISFANIT 100.00 100.00 100.00 100.00 100,00 100.00 100.00 100.00 100.00 100.01
One race 07.00) 06.80] 06.61 Wl 0619 0505 05.70| D544 05.17] o438
White 87.04 a7.89) 87.47 iy 8705 BEBD B8 54/ B6.27) 25.00 8571
Black 438 403 4.97 5 5. 507 5.12] 5.1 5.10 5.2
ALAN 2.33 2.82 2.0 277 274 271 268 265 2.82 2.5
Asian 1.0 1.02 1.02 1.02 1.02 103 1.04 1.04 1.05 1.0¢
NHPI 0.35 0.35 0.34 034 034 033 0.33 0.33 0.32 0.3
Twe or More Races 3.00 3.20) 3.39 350 3.81 4,05 4.30)| 456 4.83 5.1
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Table 2. Projections of the Population by Selected Age Groups and Sex for the United States: 2015 to 2060

Sex and age

{Resident population as of July 1. Numbers in thousands)

2015 FIF] 025 7030 7035 | 2040 7045 F=0] 2055 2060

BOTH SEXES 321,363 333.896 345,407 358,471 m.sgl 380,046 389,934 399.803 409,873 420,268
Under 18 years 74518 76,150 76,180 50248 E1.500] #2621 B4.004 E5.076) ETREE] B2.258
Under 5 years 21,051 21,508 22,115 72 357 2 516 23,004 73,501 24,115 24,470 24,748
Sto 13 years 36,772 37.760) 30,511 40,388 40,700 41,100 41,938 42,051 43,060/ 44,753
14 to 17 years 16,805 18,582 16,585 17,730 13,203 18,427 18,558 13,852 10,208 19,782
18 to B4 years 100,150 201,768 303,188 205,340 210,838 217,675 224,582 230,147 234,810 236,047
18 to 24 years 30,883 30,028 30,180 30,605 32,125 33,100 33,880 33,067 34,460/ 35,730
25 to 44 years 84,337 £3,501 91,833 @2.873 5,013 06,078 0B.725 101,600 104,331 106,303
45 to 64 years 3,830 £3,238) 81,152 80,2885 £3,700) 28,308 02,157 04,570 06,020/ 07 404
65 years and over 47,805 55,060 65,062 72,774 77.315 70,719 81,288 £3,730) 7,300 02033
B5 years and over 6,308 8,603 7,380 2,048 11,570 14,115 18,512 17,678 18,201 18,187
100 years and over T8 108 143 188 188 230 310 442 564 890
16 years and over 265,161 268,024 276,558 266,087 207,250 306,834/ 315,152 273,314 331,770 340,888
18 years and over 246,845 257,737 288,218 778,123 288,153 247,305/ 305,350 313,885 322,120 330,080
15 tp 44 years 127,847 130,858 134,451 137,784 140,703 143,114 146,337 140,714 153,263 156,374
MALE 138,362 164,812 171,196 177,323 183,013 188,335 193,525 198,770 204,147 209,663
Under 16 years 35,080 38,037 30,080 11 21.700| 42,760 2,018 43,055 43, EET| A5.8T7
Under 5 years 10,783 11,150 11,307 11,377 11,512 11,761 12,081 12,320 12,515 12,852
Sto 13 years 12,784 19,308 20,210 20,640 20,867 21,072 71,453 21,072 22,407 72,805
14 to 17 years 8541 2.478) 8,472 0,078 0.3 0,435 0,504 9,655 0,887 10,130
1B to 4 years 0,737 100,004 102,004 103,510 108,624 110,408 114,182 117.210 118,710 121,870
18 to 24 years 15,008 15,306 15,479 15,720 18,515 17,080 17,310 17.468 17,726 18,120
25 to 44 years 42,339 44706 46,719 47,040 43 827 40,107 50,584 52,003 53,502 54,518
45 to 64 years 40,034 40,712 30,508 30,841 41,481 44,142 48,250 47 656 48,401 40,233
65 years and over 21,41 24,070 20,204 2,709 34,600 35,657 36,346 37,5085 30,540 42,118
85 years and over 2,183 2,387 2,718 3,388 4,418 5,378 6,200 8,854 6,041 6,044
100 years and ower 14 e 3 18 44 58 76 108 137 187
16 years and over 124,530 130,110 135,472 140,749 145,678 150,700 155,273 150,645 184,100 162,051
1B years and over 120,273 125,875 131,208 136,210 141,314 146,086/ 150,507 154,814 150,250 163,088
15 to 44 years 64,714 68,545 88,558 70,470 72,136 73,354 75,030 76,802 78,637 80,233
FEMALE 163,001 169,084 175.211 181,143 186,649 191,681 196,409 201,034 205,725 210,805
Under 18 years 36,420 37273 36,201 30,744 20 600 40,357 21,087 41,063 47 B55| 43,810
Under 5 years 10,288 10,858 10,807 10,875 11.004 11,243 11,530 11,788 11,084 12,008
Sto 13 years 17,088 13,460 19,301 19,717 19,823 20,118 20,483 20,070 21,478 21,882
14 to 17 years 8,153 8,104 8,003 2,853 3,882 B.001 2,054 9,107 0,414 0,852
1B to A4 years oo, 100,863 10,162 101,839 104,214 107,267 110,400 112,027 115,100 117,077
18 to 24 years 15,075 14,632 14,702 14,888 15,610 16,130 18,381 18.400 16,743 17,118
25 to 44 years 41,933 43,705 45,114 45,028 48,385 46,881 48,141 40516 50,828 51,787
45 to 64 years 42,005 42 537 41,348 41,025 42 210 44,758 45,307 48,012 47,520 48,171
65 years and over 26,854 30,000 35,848 40,088 42,625 44,082 44,043 48,144 47,770 40,017
85 years and over 4143 4311 4,673 5,530 7.160| 8,738 10,213 11124 11,250 11,243
100 years and ower fid 85 112 130 143 174 235 334 428 523
16 years and over 130,631 135,014 141,085 148,218 151,281 155,835 150,870 163,660 167,572 171,817
1B years and over 126,572 121,862 137,010 141,004 146,830 151,320 155,347 150,071 162,570 166,005
15 to 44 years 63,133 64,412 85,804 67,204 63,657 80,760 71,208 72,011 74,627 76,141
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